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Additional Export Data 


To Be Included in New 
Monthly ‘Trade Survey 


Commerce Department Service Will Be Extended 
January 1 to Give Clearer Picture 


Of Foreign 


ASHINGTON, Nov. 


5 





Trade 


.—An extended monthly service 


in supplying more detailed analyses of exports of au- 


tomotive replacement parts wi 


ll be inaugurated by the auto- 


motive division of the Department of Commerce beginning 
January 1, 1932. This new statistics information will give a 
clear picture of foreign trade in individual items, and is ex- 
pected to meet the special needs of automobile equipment 


¢ 


GM. MAINTAINS — 
DIVIDEND RATE 
OF 75c. A SHARE! 


New York, Nov. 5.—The General 
Motors Corporation yesterday de- 
clared the regular quarterly dividend 
of 75 cents a share on the common | 
stock, payable December 12 to stock | 
of: record November 14. This action, 
taken after the announcement of 
earnings for the first nine months 
of the year, which did not quite 
cover the dividend requirements, | 
served to dispel doubts in some 
quarters that the annual rate of $3 
a share would be maintained. 

The stock of the company 
strong yesterday before the an- 
nouncement, closing at 27's, up % 
for the day, and equaling the recent | 
high for the move. The company 
also declared regular quarterly divi- 
dends of $1.25 on the $5 preferred | 
stock, payable February 1 to stock 
of record January 4. 

The company recently reported 
per share earnings of $2.08 for the 
nine months, against dividend needs 
ot $2.25, requiring the payment from 
cash reserves of 17 cents a share, or 
$7,495,000, on the 43,500,000 common 
Shares outstanding. | 


VAUXHALL HAS SALES | 
GAIN OF 211.6 PER CENT. 


London, Nov. 5.—Vauxhall Motors, 
Ltd., controlled by General Motors 
Corporation, reports that sales in 
the home and export markets dur- 
ing the 1931 season increased 211.6 
per cent. over the previous year. 
Export sales were up 277 per cent. 
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manufacturers and exporters. 

Separate figures will be compiled 
to show exports of pistons, piston 
rings, valves, differential and trans- 
mission gears, starter and timing 
gears and miscellaneous automo- 
tive gears. 

The valuation and country of 
destination will be shown for all 
shipments of these parts when ex- 
ported for replacem@ht purposes. If 
exported for original equipment 
they will be declared under the 
genera! heading of “parts for as- 
sembly.” 

All firms engaged in automotive 
export trade will receive detailed 


advice as to the correct class num-! 


bers and it is essential that their 
export declarations of shipments 
should be listed accordingly. The 
importance of filling out these ex- 
port declarations completely 


and | Company 


NEW YORK, FRIDAY, NOVEMBE 





BRAKE OPERATION 
IMPROVEMENT AID 


Chicago, Nov. 5.—Emphasizing the 
fact that fully 50 per cent. of all 
brake trouble results from excessive 
lubrication of wheel bearings and 
differentials, causing oil to overflow 
on to the brake lining and destroy its 
friction qualities, the Bendix Brake 
Company has taken up the subject 
of more careful lubrication in letter 
form from fifteen leading oil com- 
panies in the United States and 
Canada, it was made known today. 

The letter to the lubrication de- 
partments of the oil companies 
states, in part: 

“The ill effect that results from 
grease overflow on brake lining can- 
not be entirely blamed on the oper- 
ators of service stations, because 
sometimes it is traceable to poor de- 
sign in grease trapping devices used 
on wheel bearings. This condition 
is being improved, but even with the 
best of trapping means, overflow 
cannot be curbed if the amount of 


oil applied is in excess of require- | 


ments, 
“Hence the Bendix Brake Com- 


(Continued on Page 2) 


PACKARD ELECTRIC GETS 
BUICK, FRANKLIN ORDERS 


Cleveland, Nov. 5.—Packard Ele¢- 
tric Company has received contracts 
from the Buick Motor Company and 
the H. H. Franklin Manufacturing 
for their cable require- 


accurately cannot be overestimated, | ments for the first half of 1932, ac- 


according to A. W. Childs, chief of 
the automotive division, since lax- 
ness in this matter will nullify the 
effectiveness of the statements as 
a basis for analysis of market de- 
mand and sales quotas. 








STUTZ 1932 LINE OFFERS 


cording to N. A. Wolcott, president. 

A contract with the Delco-Remy 
Corporation, a General Motors sub- 
sidiary, has also been closed for the 
major portion of their cable re- 
quirements for the first half of 1932. 















| sessions of the Motor and Equip-| to 4 ¢ 


THREE DISTINCT SERIES! 


I 


are included in the 1932 line. 
of cars in this offering. 


head camshafts, dual valves, 32 valves in all. 


NDIANAPOLIS, Ind., Nov. 5.—The Stutz Motor Car Com- | 
pany today announced details of its new models, which 


There are three distinct lines 


The DV-32 models have double over- 


The SV-16 line 


has an engine with a single overhead camshaft, eight cylin- 


ders, sixteen valves. 


And finally there is the LAA series 
of six cylinder models, with overhead camshafts. 


This latter 


line is the lowest priced one ever offered by Stutz. 





—— 


ashes 





Flint, Mich., Nov. 5.—W. F. Young, formerly Chevrolet 


| 
| 


The DV-32 models embody a num 


| ber of interesting features new to 


this line, These include three-speed 
syncro-mesh transmissions, optional 
free wheeling, an oil cooler on the 
engine, hydro-thermic carburetion, 


|improved rear end appearance, an 


improved trunk rack, a new and 





regional manager at Norwood, O., has succeeded C. L. 
Alexander as Chevrolet regional manager in the Flint sec-| 
tion. Alexander is joining the Oakland division of General | 
Motors. ; ; 


a 
South Bend, Ind., Nov. 5.—L. W. Manson, managing 
director of Internationale Automobiel Maatscheppy, the 
Hague, Studebaker distributors in Holland for twenty 
years, is visiting the Studebaker plant here, conferring with 
officials of the Studebaker-Pierce Arrow Export Corpora- 
tion. It is his first visit since 1927. 
* 


* 

Akron, O., Nov. 5.—Frank Seiberling, president of the, 
Seiberling Rubber Company, said here today that he be- | 
lieves business has entered upon the upward swing. He) 
called attention to the fact that sales by the tire industry 
in August this year were 42 per cent. above the levels of 
August, 1930. | 








attractive rear frame cover and dust 
shield, newly designed bodies with 
sweeping side drops, bodies insulated 
against heat and cold and deadened 
against admission of noise, a booster 
brake control knob on the dash, car- 
bureter silencer, an air cleaner, 
automatic and thermostatically con- 
trolled shock absorbers and newly 
designed wire wheels, smaller than 
those previously used. Prices on 
the DV-32 line have been dropped 
as much as $1,200 under those quot- 
ed on previous models in this class. 

The SV-16 line has also been com- 
prehensively improved and now in- 
cludes three-speed syncro-mesh 
transmissions, optional free wheel- 
ing, insulation against heat and 





(Continuued on Page 8) 
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MEMBERS APPLY | 


FOR SPACE AT NEW YORK 
NAT'L AUTOMOBILE SHOW 


Trade Groups Co-operating to Insure Better 


Presentation 


of Products 


Than in Past 


i YORK, Nov. 5.—Thirty-seven manufacturers of 
original equipment, accessories, 


parts and supplies have appli 


service equipment, 
ed for space in the National 


Automobile Shows through the Motor and Equipment Asso- 


PROGRAM OF M.E. A. 
FOR ATLANTIC CITY 
MEETING ANNOUNCED 


| 
| 


New York, Nov. 5. — Convention 
ment Association will be held con-| 
currently with the Joint Trade Show 
of the M. B. A, and N. S. P. A. in| 
Atlantic City during the week of) 
December 7 to 1. 

A tentative schedule, which is still 
subject to change, calls for meetings | 
of the present M. E. A., as well as} 


sessions of the Motor and Equip-| 
ment Manufacturers’ Association} 
and the Motor and Equipment! 


(Continued on Page 2) 


MACHINE TOOL REPAIR 
PARTS SALES ACTIVE 


r 


New York, Nov. 5.—“ Although ma- | 
chine tool business has shown no 
improvement, the sale of repair 
parts continues to be fairly active, 
and in several sections of the coun- | 
try the smaller metal-working shops 
are getting busier,’ says Iron Age. 
“October was one of the poorest | 
months in volume of sales that | 
many tool builders and dealers have | 
ever experienced. 

“The Studebaker Corporation, | 
South Bend, Ind., is getting prices | 
on a few items of machine tool | 
equipment, which may be a forerun- 
ner of some fairly good purchases 
by this company for production of | 
the new Rockne automobile. It is 
reported that manufacturing sched- | 
ules will be started about Febru- | 


t Rates 








ciation. 

Following arrangements made 
between the M. E. A. and the show 
management of the National Au- 
tomobile Chamber of Commerce it 
it expected that these exhibits will 
present an unusually attractive ap- 
pearance as show rules have been 
liberalized to enable the manufac- 
turers to “dress up” their displays 
ar greater extent than in the 
past. 

Following are the companies 
which have taken space up to No- 
vember 1: 

Alemite Corporation, Chicago, Il.; 
American Automatic Devices Com- 
pany, Chicago, Ill.; American Chain 
Company, Inc., Bridgeport, Conn.; 
Arrow Head Steel Products Com- 
pany, Minneapolis, Minn.; Battery 
Equipment and Supply Company, 
Chicago, Ill.; John Bean Manufac- 
turing Company, Lansing, Mich.; 
Bear Manufacturing Company, Rock 
Island, Ill.; Bendix Aviation Cor- 
poration, New York, N, Y.; Brun- 
ner Manufacturing Company, Utica, 
N. Y.; Edward G. Budd Manufac- 
turing Comany, Philadelphia, Pa.; 
Budd Wheel Company, Philadelphia, 
Pa.; Burgess Battery Company, 
Chicago, Ill.; Champion Pneumatic 
Machinery Company, Chicago, IIL; 
Continental Motors Corporation, 
Detroit, Mich.; Curtis Pneumatic 
Machinery Company, St. Louis, Mo, 

The Gabriel Company, Cleveland, 
O.; Gemmer Manufacturing Com- 
pany, Detroit, Mich.; Hardie Manu- 
facturing Company, Hudson, Mich.; 
Hercules Motors Corporation, Can- 
ton, O.: Imperial Brass Manufac- 
turing Company, Chicago, Ill.; K-D 
Manufacturing Company, Lancas- 
ter, Pa.; Kellogg Manufacturing 
Company, Rochester, N. Y.; Lycom- 
ing Manufacturing Company, Wil- 
liamsport, Pa.; Motor Improve- 
ments, Inc., Newark, N, J.; Murray 


(Continued on Page 2) 


eer: — 


on Loaded — 


Truck Bodies Approved 


(by making rates which would make 


ASHINGTON, Nov. 5.—Tariffs 
filed by several Eastern rail- 
roads established rates for the 


transportation of truck bodies, 
loaded or empty, equipped with 
hook so that they may be trans- 
ferred to and from the truck chassis 
to a railroad flat car, became ef- 
fective at midnight last night as the 
result of the action of the Inter- | 
state Commerce Commission in 
voting not to suspend them, 

The tariffs had been filed by the 
Baltimore & Ohio, the Central of 
New Jersey, the Delaware, Lacka- 
wanna & Western, the Pennsylvania 
and the Richmond, Fredericksburg 
& Potomac railways in an effort to 
meet the competition of motor 
trucks operating on the highways 





it possible to combine the savings 
made possible by the use of the 
railroad for the road haul, as com- 
pared with the truck operating on 
the highway, with the savings which 
the truck can effect as compared 


with the railroad for’ terminal 
service. 
The rates filed cover three sizes 


of truck bodies, up to 15 feet in 
length, between 15 and 20 feet and 
between 20 and 25 feet. The rates 
apply from team tracks in one city 
to the team tracks in the other city. 
From Jersey City to Baltimore the 
rates proposed are $28, $35 and $42, 
respectively. From Jersey City to 
Philadelphia they are $12, $15 and 
$18. From Baltimore to Richmond 
the rates are $24, $30 and $38, 
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M. E. A. Members Apply 
For Space at N. Y. Show 


| HOLD DETROIT DAY AT 


(Continued from Page 1) 


Detroit, 
Company, 
and Tool 


of America. 
Winterfront 
Ross Gear 


Corporation 
Mich.; Pines 
Chicago, IIL; 


Company, Lafayette, Ind.; Schroeder 


and Tremayne, Inc., St. Louis, Mo.; 
The Simoniz Company, Chicago, Il. 
Stewart Warner 
Chicago Ill.; Sunnen 
Company, St. Louis, Mo.; 
Metal Hose Corporation, 
N. J.; United American Bosch Corpo- 
ration. Springfield, Mass.; 
States Air Compressor Company, 
Cleveland, O.; Unity Manufacturing 
Company, Chicago, Ill.; John War- 
ren Watson Company, Philadelphia, 


Products 


Pa: “X" Laboratories New York |the Cincinnati Milling Machine 
NY 7 ’| Company, Cincinnati Grinders, Inc., 
The show management, in ad- and the foundry division. ' 
dition to providing an attractive| Accompanying these men _ were 


setting for the exhibits, is concerned 
also with a number of other innova- 
tions which, it is believed, will make 
the 1932 displays the most attractive 
and interesting ever held. Show 
space for accessory and shop equip- 
ment also is being rearranged to 
accommodate more exhibitors. The 


cerning the shows and space avail- 
able may be secured from S. A. 
Miles, 366 Madison Avenue, New 
York city. 


BRAKE OPERATION 
IMPROVEMENT AID 
SOUGHT BY BENDIX 


(Continued From Page 1) 


pany is interested in soliciting your 


co-operation in calling attention of | 


your grease rack operators to this 
condition.” 


Bendix officials state that severa]| the dimmer served in the company 


of the oi] companies approached on 
the subject have already sent gen- 
eral technical instructions to their 


sales outlets urging greater care in | 


—\PACKER TOOL CO. | 


Jubrication. 


IMPROVED 


ryon 


SPRING SHACKLES 





Important new features 
embodied in Improved 
Tryon Spring Shackles 
» 

result in greater in- 
built strength, greater 
accuracy, increased 
bearing surfaces, im- 
proved lubrication, 
easier riding and 

longer life. 

Manufacturers: See mechanical specifica: 


tion tables in this issue for Tryon 


equipped cars. 


and quotations. 


Write for information 


Sole Licensee: 


WILLYS-MORROW CO., INC. 
ELMIRA, NEW YORK 





Corporation, | 
Titeflex | comprising many of those who at- 
Newark, | tend the executive evening courses 


United versity of Detroit, and who during | 


| the day work in responsible positions | 





|other prominent manufacturing ex- 
; ecutives of such plants as Timken 


| Company, Packard Motor Car Com- 


list of firms planning to exhibit is| Pany, Chevrolet Motor Car Com- 
“ } » . ar . 
growing each day. Information con- | pany, Ford Motor Car Company and 


| with 


AUTOMOTIVE DAILY NEWS, 


|PROGRAMOFM.E.A. | 


CINCINNATI MILLING 
MACHINE CO. PLANT 


Cincinnati, Nov. 5.—Over 370 men, | 


at the College of Engineering, Uni- 


in leading Detroit plants, journeyed 
from Detroit to visit the plants of 


Dean Lawrence, Prof. E. Frankland 
of the department of industrial en- 
gineering, University of Detroit, and 


Detroit Axle, National Twist Drill 
Company. Ternstedt Manufacturing 





many others. 

The program from early morning 
till late afternoon provided an op- 
portunity for these men to get first- 
hand information on the building 
of milling and grinding machines 
used in the manufacture of automo- 
tive parts. Of particular interest 
was the new machine tool laboratory 
its twenty-four milling and 
grinding machines under power. 
Many new and novel jobs were 
shown, including the profitable ap- 
plication of carboloy cutters for 
milling 

Fred A. Geier, president of the 
Cincinnati Milling Machine Com- 
pany, delivered the principal talk at 


dining room. Mr. Geier reviewed 
the high lights of the company’s 
history during the past forty-seven 
years. 


ON 53-HOUR WEEK 


Meriden, Conn., Nov. 5.—A definite 


| upward trend in the automotive in- | 


dustry is indicated by the fact that | 
the C. I. Packer Tool Company of | 
this city has orders on hand from 
Detroit car manufacturers for auto- 
matic machine tools which will keep | 
the plant busy until the middle of 
January. | 

The Packer company has been| 
forced to increase its force to handle | 
the new orders, and the plant is} 
now employing more men than ever | 
before in its history. The force s| 
working on a full schedule of fifty- 
three hours a Week. 

It is understood that the company | 
anticipates receipt of a number of | 
additional orders, which will insure | 
full-time operation. 


0’ DONNELL-MALCOLMSON 
TO HANDLE HUDSON-ESSEX 


Minneapolis, Nov. 5—Fred C. 
O’Donnell and Fred C. Malcolmson 
have joined forces as the O’Donnell- 
Malcolmson Motor Company and 
have been appointed distributors of 
Hudson and Essex cars for Minne- 
apolis and surrounding territory. 

For the past eight years O’Don- 
nell has been a Minneapolis dealer 
for a well known make, operating as 
the O’Donnell Motor Company, 
while Malcolmson has been a factor 
in the automotive field in Minne- 
apolis and Northwest territory for 
the past twenty years. Up toa year 
ago he was general manager for H 
E. Pence. The new combination is 


located at 2610 Hennepin Avenue. 


Classified 


Advertising 


Classified Rates 5¢ Per Word 








ACCESSORIES WANTED 


AUTOMOBILE Accessories Wanted—Malco 
windshield cleaner wanted—will ay 
ood price. A. R., MUrray Hill 2-5b48, 
ew York. 


FOR ATLANTIC CITY 
MEETING ANNOUNCED 


(Continued From Page 1) 


Wholesalers Association, which have 
into existence as a result of 
reorganization of the 
association. Because of the great 
amount of business which will be 
on hand plans have been made to 
confine all meetings to matters di- 
connected with getting the 
groups off to a good 


come 
the 


rectly 
reorganized 
start. 

On Saturday, December 5, there 
will be a session of the M. E. A. 
board of directors at 10 a. m.; a 
meeting of the M. E. W. A. nomi- 


nating committee at 2.30 p. m., and 
the joint trade press dinner at 6.30 
p.m. On Sunday, December 6, the 


M. E. W. A. directors will meet at | 


10 a. m., and the annual Automotive 
Boosters Club dinner will be given 
at 6.30 p. m. 


The first general session of the|, . . 
| his plans for the relief of the unemployed, the mayor sent 


M. E. A. will be opened at 11 
a. m. on Monday, December 7. 
Tuesday, December 8, will see first 
general sessions of the M. E. W. 
A. and the M. E. M. A. at 10 a. m. 
and at 12.30 p. m. the M. E. W. A. 
directors will be hosts at luncheon 


to presidents and secretaries of 
Regional Jobbers Associations. 
The M. E. W. A. will hold its 


second general meeting on Wednes- 
day at 10 a. m., and the annual 
banquet of the Overseas Automo- 
tive Club will be held at 6.15 p. m. 
in the Hotel Traymore. The M. E. 
M. A. will hold its closing session 
on Thursday, December 10, at 10 
a. m. while the M. E. A. banquet 
and informal dance is scheduled to 
be held at 7 p. m. 

The final meeting of the Motor 
and Equipment Association is the 
only meeting scheduled for Fri- 
day, December 11, at 10 a. m. and 
the M. E. W. A. will hold its clos- 
ing meeting on Saturday, Decem- 
ber 12. 

Members of the association will 
be in attendance at the show at 
all times except when meetings are 
being held which require their 
presence. 


NEW BRIDGE TOLL AREA 
INCREASED 40% INN. J. 


TO FACILITATE TRAFFIC | 


Fort Lee, N. J., Nov. 5.—Facilities 
for both vehicular and pedestrian 
traffic will be increased on the new 
George Washington Bridge over the 
Hudson River for the convenience 
of Sunday traffic, according to an 
announcement of the Port Au- 
thority. 

Arrangements to handle iarger 
throngs of pedestrians than were 
considered in the original calcula- 
tions are due to the popularity the 
pridge has maintained throughout 
the week among the walking resi- 
dents of Washington Heights and 
Fort Lee. 

The capacity of the main toll area 
on the Fort Lee plaza will be in- 
creased 40 per cent. on Sundays 
hereafter, through the opening of 
four additiona] lanes. It had been 
planned originally to operate ten 
lanes on the main plaza and to re- 
serve the other six lanes for future 
operation. 

For facilitating the flow of pe- 
destrian traffic on Sundays, there 
will be additional collectors, change 
makers and equipment. The pe- 
destrian entrance on the New York 
side will continue to be at Haven 
Avenue, but tolls will be collected 
On Sundays on the anchorage. It 
will also be possible on Sundays to 
use the stairways on both the north 
and south sides of the anchorage. 


DAYTON RUBBER EARNS 
$4.22 SHARE IN 9 MONTHS 
Dayton, O., Nov. 5 (UTPS).— 
The Dayton Rubber Company for 
the nine months ended September 
30, reported a net income after all 
charges, depreciation and Federal 
taxes, of $403,948, equal after allow- 
ing for participating features, to 
$4.22 a share on 49,241 shares ol 
Class A common. The fisca] year 
of the Dayton Rubber Company 
ends October 31 and the official 
earning report will be released with- 
in the next two months, according 

to J, A. MacMillan, president 


present | 


| 
| 


| 
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| SPARKS from DETROIT | 


Mayor Murphy Returned 


ok ok * 
Graham-Paige in Good Shape 
Kk + * 


Erwin-Wasey Brings It 


Home 
a 
Lee Anderson Convalescing 
* * #* 





What’s Ahead 


Chris Sinsabaugh—Detroit Editor | 








N re-electing Mayor Frank Murphy, Detroit has put its 

stamp of approval on an executive with whom the leaders 

of the automotive industry have been co-operating to care 

for the unemployed. And this man, Murphy, must realize 

that these motor magnates have responded nobly to his 
appeals for help in this great work of his. 

Early in his administration and when he was shaping 


out a call for a meeting of the automobile company presi- 
dents which brought together practically every important 
executive in Detroit. They pulled the same oar with him, 
and it was largely due to this support that Murphy made 
such a splendid record in this field. It practically re-elected 
him. It was this contact that secured for him the use of tne 
old Studebaker factory and one of the Fishers’ unused build- 
ings for lodging houses for the unemployed. 
* *” + 
IKE thousands and thousands of others, I am an 
admirer of Mayor Murphy—he takes such a keen inter- 
est in this industry of ours. At nearly every automobile 
gathering I have been to since he stepped into the City Hall 
I have found Murphy there, and his speeches have shown 
an intimate knowledge of this industry. Perhaps the fact 
that for three years, when he was district attorney, he was 
the roomni¥te of Byron Foy, now president of De Soto, may 
explain Murphy’s ability to talk our language. 
* * ~ 
HEERFUL news comes to the desk from Graham-Paige. 
It tells us that the company’s October retail sales were 
the largest since last June, and that this October exceeded 
the 1930 October by 16 per cent. In the way of dessert 
is the statement that dealers’ stocks are 50 per cent. lower. 
With the house in order, here’s one company that seems set 
for the coming of the new year and the advent of the new 


models. 
. 


E who sit with our feet on the desk and fan about 
this and that in the automobile industry have been 
waiting to see what Erwin-Wasey would do with the Hud- 
son-Essex account. We got our answer this week when the 
agency's first bit of copy appeared in a national weekly in 
the shape of a two-page spread in black and white. The 
treatment of the advertisement differs radically from past 
practice—it’s different in that it gives us the high spots 
of mechanical] interest, illustrated so intelligently that even 
this column conductor can understand them, while the text 
has a most convincing argument as to why you should buy 
either a Hudson or an Essex. 
* * a 
EE ANDERSON, president of Advertisers Incorporated, 
which handles the Chrysler and other automotive 
accounts, is in drydock, or, in other words, the hospital. He 
went there last Friday for an appendicitis operation, which 
was performed successfully. Last reports had it that Mr. 
Anderson is coming along nicely. 
ok ~ 
NTS of what’s coming through for 1932 lead us to 
believe that the New York show, which looms up in the 
immediate future, is going to be one of the most remarkable 
Sam Miles ever has staged. We are going to see more new 
and sensational] stuff brought from under cover than at any 
show within the memory of the present generation, unless 
all signs fail, and it wouldn’t be surprising if we have the 
largest dealer attendance on record. The retailers will have 
to go because this time most of the important announcements 


* 





oe 


| as to new models will not be made until the show opens and 


| facturing Corporation and subsidi- 





they will be there to see what every one has. Before this 
most of the new models have been on the road for months 
before the show. 


SPICER NET LOSS IN 
NINE MONTHS $410,628 


New York, Nov. 5.—Spicer Manu- 





ber 30, 1931, was $130,798 after de- 
preciation, etc., compared with 
profit of $30,523 in preceding quar- 
ter and net loss of $93 669 in third 
quarter of 1930. 

Consolidated income account for 
nine months ended September 30, 
1931, follows: Profit from opera- 
tions, $1,182,360; expenses, $671,261] 
balance, $511,099; other income 


aries report for nine months ended 
September 30, 1931, net loss of $410,- 


628 after expenses, depreciation, etc. 
of 


This compares’ with profit 

$324,274 before Federal taxes in first | (net), $6,363; total income, $517,462; 

nine months of previous year. depreciation, $928,090; net _ loss, 
Net loss for quarter ended Septem- | $410,628. 
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Adopts Profit-Sharing F Plan in Service Shop 


Graham-Paige Factory Re-| 
tail Distributing Station 
In Detroit Rewards Me-| 
chanics for Work; In-. 


creased Income Results 


AVING put its sales organiza- 


tion on the factory salesmen’s 
salary participation plan, which is 
proving successful in the fall sales 
campaign, the Graham-Paige Com- 
pany of Michigan, the local factory 
retail distributing organization at 


Detroit, has now turned to reward- | 
ing the mechanics who do the ser- | 


vice work in the big modern service 


station at Woodward and Endicott, | 


Detroit. The profit-sharing plan 
outlined by the Dealers’ Service Bu- 
reau of Pontiac, Mich., is in full op- 


eration, and bringing an increase in | 
service which means not only an in- | 


creased incon® for the company, 
but for the men of the shop, who 
benefit in proportion to the in- 
crease secured, 


Thirty-eight men, under the lead- | 


ership of Charles A. Fisher, the 
service manager, and including the 
floor service salesmen, the parts 
room men @nd even the porters, are 
now teaming up for increasing ser- 
vice. 
operation for only a part of the 
month of October, the interest of 
every man in the possibility of his 
increasing his income through par- 
ticipation in the plussprofits has 
resulted in an increase in service 
equal to some of the heydeys of 
1928-1929. 

Every man in the organization is 
now following a systematic cam- 
paign, making calls On owners. An 
average of 114 calls are being made 
each night on Mondays, Wednesdays 
and Fridays, resulting in approxi- 
mately 350 calls per week. These 
personal contacts are not only made 
on names taken from the owner’s 
file, but on other owners as well, 
and on a basis of 1,500 calls per 
month the average of actual con- 
tacts is unusually high. In addition 
to these calls, which are made and 
reported:on without any deviation 
from the plan, twenty-five or thirty 
additional calls are made daily fol- 
lowing up the reports made by the 
men and on owners whose places of 
residence may be in the suburbs or 
some of the outlying districts. The 
size of the campaign may be best 
judged by the fact that it will ex- 
tend over a period of five months, 
as between 7,000 and 8,000 Graham- 
Paige owners in the Detroit area 
only are on the list to be called on. 

To facilitate the work the entire 
city has been zoned. The owner's 
place of residence has been checked 
by zones and every owner's card 
marked accordingly. To speed up 
the work each contact man has been 
assigned the zone nearest to his 
home or given the zone in which he 
lives. This permits the contact man 
to quickly reach the owner's home 
and gives him time for an intelli- 
gent interview. The contact man 
has a report which gives the owner’s 
street address and other informa- 
tion which is of value to him when 
talking with the owner. The con- 
tact man has no loss of time in 
reaching the owner and gives him 
an opportunity when actually meet- 
ing the owner in his own home to 
sell him on the service station facil- 
ities and the advantage of having 
the service work that may be re- 
quired done in a station which is 
more or less factory controlled, plus 
the guarantee of genuine factory- 
built parts. 

The contact man is armed with 
full information relative to special 
combination service offers put out 
by the station, particularly those 
which are intended to put the car 
in better condition for winter driv- 
ing. In addition, the mechanics or 
contact men sell other features of 
service work, such as greasing or 
accessories, which will add to the 
comfort of the owner during the 
winter season. 

The contact man makes a report 
on every owner seen and talked to 
on the morning following. These 
reports are tabulated according to 
special information desired, includ- 
ing all information relative to own- 
ers expressing themselves as being 
interested in a new, or, possibly, a 
uSed car, 

‘Promises to. call and have service 


While the plan has been in| 





A Triple 


YOU TOUCH ALL 
THIS ONE HOU 


Three Big Leaguers Under One Roof 


PUFFE’S 


Automobile Repair on All Makes. 


Specializing On Brake Work, Raybestos Brake Lining Used 
Wheel Alignment 


EDWIN KROEBER CO. 


Body and Fender Work—Upholstery—Top-Side Curtains. 


Auto Glass—D 


PLUCKER ELECT. SERVICE 


Complete Auto Electric Service. 
Ignition—Shock Absorbers—Fuel Pump—Speedometer 


TELEPHONE 1383 


Alliance 


THREE BASES IN 
SE OF SERVICE 


GARAGE 


oor-Locks, Etc. 





ALL THREE SERVICES AT 


55 COOPER ST. 


THREE Meriden, Conn., service 





concerns, operating in the same 


building, tied up their “triple play” facilities with the World’s Series 


in this ef 


work done are considered first. A 
special follow-up is made on such 
names. These are followed by a 
special man, who either by phone or 
special call again sells the owner 
on the idea of coming in early to 
avoid the rush. All information re- 
garding interest in a new car is 
turned over to the sales department 
and a special closer sent out. The 
contact man who makes the report 
is further liberally rewarded in the 
event of the sale being made. This 
is préving to be an additional in- 
ducement for the contact man to 


get all the information he can from | 
the owner at the time of the con- | 


tact. 

The report card used by the con- 
tact man carries a space for report- | 
ing service complaints. If any com- 
plaints are shown on the report fol- 
lowing the call made the night be- 
fore these complaints are consoli- 
dated in a special report for the 
attention of Mr. Fisher, the service | 
manager. He makes it his business 
to get these straightened out before | 
noon of the Gay on which he gets} 
the report. This immediate action 
makes it obvious to the owner that} 
the visit of the contact man the 
night before is of sufficient interest 
to the management to warrant 
quick action and adjustment and is 
evidence to the owner that special 
attention is being made to correct 
any possibility of mistakes being 
made in service and to eradicate all 
possible complaints of any nature. 
The businesslike activity on the part | 
of the Graham-Paige organization 
is resulting in a more cordial rela- 
tionship being set up between the 
owner and the company and com- 
plete good will on both sides. 

The contacts are further reveal- 
ing errors in the file. Changes in 
address are quickly detected, correct 
telephone numbers are being set up 
and owners who have moved trom | 
the city or who may have disposed 
of their cars are being eliminated, so 
that the owners’ list so far shows 
only those who actually own cars, 
where they live and the models they 
are driving. This is eliminating a 
lot of waste time and postage in the 
direct mail campaigns which are 
being sent out from time to time. 

To set the stage for the owner 
who comes in through the solicita- 
tion of the contact man, the shop 
has been put on an up-to-date basis. 
Today it is being recognized, not 
only by the Graham-Paige owners, 
but by competitors as well, as the 
cleanest service station in Detroit. 
The owner is personally conducted 
through the shop by one of the floor 
service men. He is shown the up- 
to-the-minute equipment, the spe- 
cial tools, the time-saving opera- 
tlons which mean better work at a 
lower cost to the owner, and he is) 
permitted to observe the character | 








}owner is convinced that the Graham- 


| veterans, 


|already under way, says: 


inew, but it is something which every 


fective ad 


of the work done. He is permitted 
to scrutinize the flat rate program 
and compare it with work in actual 
progress, and see for himself why 
it is possible for him to get better 
work than heretofore experienced 
in any shop. The old-time signs 
leading to the shop in conformance 
to the custom still in effect in many 
shops throughout the country read- 
ing “No Admittance,” have been 
burned, and instead, visitors to the 
shop are welcome. The owner who 
}is now actually a service customer, 
| becomes impressed with the busi- 
nesslike manner and atmosphere of 
the shop and the organization, by 
|constantly selling the owner on the 
|fact that every job is guaranteed 
and invariably finished and fully 
inspected at the time promised, the 





Paige service station is actually the} 
home for his car. 

The campaign for increased service | 
work has two angles. First, it means | 
that an increased volume insures | 
steady work for each man and an 
opportunity to increase his earn-| 
ings by means of the steady flow 
of work past his bench, but the 
mechanic also participates in the 
plus profits over the budget set up 


for the shop for the month. In the | 
plus profits every man in _ the} 
organization has a share. He be- 


comes virtually a partner in the 
shop profits. The percentage of} 
participation has been set high for 
the reason that it is proving an 
additional inducement for the men 
to develop a certain esprit de corps, 
which is sending the men out on 
their contact work fighting for 
business on the basis of “bring in 
any car Of any make and let us} 
fix it.” 

Pat O’Dea, one of Detroit's sales | 
who heads the Graham- 
Paige organization at Detroit, in 
talking about the increase in service 


“The co-operative idea is nothing 


dealer must adopt if he expects to} 
get anywhere in the automobile | 
business today. The dealer must 
realize that it is only through the 
work on the cars he has sold that 
he can obtain anything that looks 
like a fixed income. He is and has 
been in such position for the past 
year that he must adopt up-to-date | 
ideas. He must open his eyes to the| 
competition which is surrounding 
him in the way of one stop stations 
and other influences which are get- 
ting the service work on the cars he 
has sold. He cannot afford to go on 
letting those who had no hand in 
selling the new car continue to 
steal service profits from him. 
“Today the dealer must decide to 
adopt measures which will help him 
stay in business. Some of the ideas 





(Continued on Page 8) 


| operation 


| Public Service contended that the 


[Uses Good Common Sense 
Talk in Its Newspaper Ads 


HE Brown County Motors of 


Bay, Wis., recently 
stressed its excellent service depart- 
ment through a series of newspaper 
advertisements, in connection with 
which a brief resume covering the 
history of the company’s various 
mechanics and service men was 
featured. 

Each day the name of one of the 
firm’s service men was given in the 
advertisement, together with the 
number of years of experience and 
the type of automobile with which 
he was familiar. These advertise- 
ments were seven and a half inches 
deep and two columns wide. 

The series ran for two weeks, and 
appeared daily on the comic page 
of the daily newspaper. “Green 
Bay’s automobile service center” 
was the slogan of the series, with 
copy from one of the advertisements 
as follows: 

“If all the automobile manufac- 
turers had their plants in Green 
Bay, then we'd admit there were 
better service facilities than ours, 
because Hudsons needing repairs 
would go back to the man who made 
them, and Cadillacs, Chryelers, 
Hupps and Fords the same. 

“But since that is not the case, we 
submit that the nearest to that 


PENN. R. R. CONTESTING 
PUBLIC SERVICE LINE 


Trenton, N. J., Nov. 5.—The 
Pennsylvania Railroad is contesting 
the right of Public Service to use 
buses of Co-ordinated Transport in 
interstate operation without au- 
thority from the Public Utilities 
Commission. The case was an ap- 
plication by Public Service Inter- 
state Transportation Company for 
approval of the transfer of fifteen 
buses to it from Co-ordinated Trans- 
port. 

The buses are on the Riverside | 
line between Camden and Trenton 
and their operation was approved 
in April by the Utilities Commis- 
sion in_ substitution for trolley 
service. It developed at the hear- 
ing, however, that ten of the buses 


yreen 





ideal situation is our shop, where 
our men are engaged because of 
their expert familiarity with cer- 
tain makes of cars. 

“When a Pontiac comes to us the 
man best and longest trained on 
Pontiacs only is assigned to the job. 
When a big truck with a Buda or 
Waukesha engine comes in, that 
goes to the man who has specialized 
on those engines at the factory or 
elsewhere. It is shop specializing, a 
repair clinic, and it costs less be- 
| Cause it goes right to the trouble 
and adjusts it more quickly and 
does it correctly the first time. 

“This evening let us call your at- 
tention to Lawrence Kajora, who 
for the past twelve years has been 
working as painter and decorator 
of fine automobiles. Five of these 
years were spent with the Stude- 
baker factory, two years with Nash 
factory, twe years with Auburn fae- 
tory, three and a half years as art- 
ist and decorator. Now he is in the 
paint department of Green Bay's 
Automobile Service Center.” 

The advertisements stressed the 
fact that the average length of ser- 
vice of men employed by the Brown 
County Motors is over fifteen and a 
half years. The concern has laid 
strong stress on its service work 
' with good results. 














ey 


GEORGIA RECIPROCITY 
PLAN PROVES SUCCESS 


Atlanta, Ga., Nov. 5 (UTPS).— 
The special act of the Georgia leg- 
islature authorizing the secretary 
of state to enter into reciprocal 
agreements with neighboring states 
in the matter of automobile and 
| truck license tags is already produc- 
ing good results, it is stated. 

An agreement over automobile 
tags has been reached by Georgia 
and North Carolina, and the money 
paid for a license in North Carolina 


| has been refunded to Joe H. McGee 
| Of Atlanta, who was arrest< ed, fined 


and compelled to purchase a tag by 
Kanapolis, N. C., authorities, for 
driving an empty truck through that 





have been used for some time in 
interstate operations going into 
| Philadelphia. 


No authorization by the Utilities 
Commission for such a transfer of | 
is necessary, Graeme 
Reed, traffic engineer for the Pub- 
lic Service, testified. 

. ' 
COVERT GEAR COMPANY 
ENTERS RECEIVERSHIP 

Buffalo, N. Y¥., Nov. 5.—William | 
W. Campbell and Alwin A. :Gloetz- 
ner, who recently were appointed | 
receivers for the Covert Gear and} 
Manufacturing Company of Lock-| 
port, have been authorized by the 
Federal Court to borrow $250,000 
with which to continue the com- 
pany as a going concern. Its as- 
sets are estimated at $1,250,000 and 
its liabilities at $500,000. 


GRAY LINE BUS FARE 
REDUCTION ALLOWED 

Trenton, N. J., Nov. 5—Overriding 
opposition by Public Service, the} 
Public Utilities Commission has au- 
thorized the Gray Line Auto Com- 
pany to reduce fare rates on the 
Asbury Park-Atlantic City route 
from $5.50 to $4.50 and the single 
fare from $3 to $2.75. The base rate 
is 344 cents per mile per passenger. 


rates proposed would affect the rev- 
enue derived from operation of the 
bus lines between Lakewood and 
Atlantic City, combined with that 
of Pillion & Shibla Bus Company, 
Inc., between Asbury Park and 
Lakewood. 


FOI. M PARTNERS-IP 

Jamestown, N. Y., Nov. 5.—George | 
Steadham and Benjamin Mitchell | 
have formed a partnership known | 
as the General Automotive Service 
Garage. Headquarters have been 
established in a portion of the Pine 
Street Garage building, where a 
considerable quantity of new shop 
machinery and equipment has been 
instailed. 





city. It is believed that this will 
end the “tag war” that has been 
|going on between Georgia and 
North Carolina for a number of 
years, 

At the same time, the secretary 


| of State has announced that he has 
| opened 


negotiations with other 
States, looking to reciprocal arrange- 
ments over auto and truck tags. 


| BERGOFF ON SOUTHERN 


VACATION JOURNEY 
Newark, N. J., Nov. 5.—Ernest H. 
Bergoff, sales manager of the Griggs 
Sales Company, 526 Broad St., has 
| left for an extended vacation trip 
throughout the South. Mr. Bergoff, 
accompanied by Mrs. Bergoff, ex- 
pects to visit all the points of in- 
terest and then stay in Plorida 
about a month. He will return in 
time to assume his duties at the 
automobile show in January. 


MOFFAT APPOINTED 
Portland, Ore., Nov. 5.—Appoint- 
ment of J. S. Moffat, former man- 
ager of the Cadillac Motor Car Com- 
pany, as Portland manager of the 
Clark Cadillac Company, has been 
announced by J. E. Clark, president. 
Mr. Clark has taken over the Cadil- 
lac-La Salle distributorship in Seat- 
tle and western Washington. 


NEW DODGE SALESROOM 

Minneapolis, Minn. Nov. 5.—A 
T. Hansord Company, which dls- 
tributes Dodge Brothers automobiles, 
has opened new sales and service 
quarters at 44 12th St. South, with 
40,000 square feet of space. Used 
cars will continue to be sold at 1208 
Hennepin Ave. This firmm has had 
its service department at 1901 Ald- 
rich Ave. South. A. T. Hansord is 
president of the company. 


WHITE WITH TISDALE 
Newark, N. J., Nov. 5.—John F. 
White, formerly secretary of Hen- 
schel Motors, Inc., West Orange 
Ford dealers, has joined G. W. Tis- 
dale, Inc., local Hupmobile’ dis- 
tributors. 
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Synthetic Rubber 


T is not often that the chemists of America get together 
] for an annual meeting of any kind that something of 
import does not come out of the gathering. Our chemists 
have had a large share in developing a great many of the 
utilities that we now accept as a matter of everyday neces- 


Hudson St. 


sity. 
, What reminded us of this was the announcement which 
came from a meeting of the rubber division of the American 
Chemical Society to the effect that Du Pont chemists have 
carried the production of synthetic rubber further than has 
previously been possible. Just how far this new development 
will carry us does not appear as yet, but it does make it evi- 
dent that factory production of rubber is not far in the 
future. 

According to 
new product may 


the stories that we have had to date, the 
more accurately be called a ‘‘rubber sub- 


stitute’ than synthetic rubber. It is suitable for use in some 
lines where real rubber is not at its best. The new sub- 
stance resists the swelling action of gasoline, kerosene and 
other solvents which destroy ordinary rubber. It is more 
resistant to oxygen, ozone and some other chemical com- 
pounds than the rubber product that we now have. It vul- 
canizes from the application of heat alone, unlike rubber, 
which requires sulphur for that process. Sea 
The new product is described as a milky latex, consisting 
of particles of fully vulcanized synthetic rubber suspended 
in water. It is claimed that X-rays showed tlie synthetic 
product to have a structure of molecules of patterns similar 


to those in real rubber. ; 
Obviously, before we can celebrate the arrival of a new 


source of rubber supply, we must know something about the 
cost of production of the synthetic product and whether It 
lends itself readily to manufacture on a big scale. 


Advertise Now 


N a recent article B. C. Forbes, the well known com- 


mentator on financial matters, advised the banks of this | 


country to get together and advertise. His advice indicates 
a campaign of co-operative advertising by banks in the vari- 
ous cities or sections. He makes the sensible suggestion that 
ihe launching of the campaign wait until the new National 
Credit Corporation has had a chance to analyze the condition 
of every doubtful bank. It would be regrettable to have full 
page advertisements running counseling confidence in a 
group of banks, only to have one of the institutions close its 
doors. However, the idea is fundamentally sound. 

One of the troubles of the present moment is the natural 
and human tendency to hoard money until evidences of 
revival are seen. Every one is more concerned with safety 
for what he has got than to get interest returns at the 
expense of possible loss of capital investment. Constructive 
advertising, well directed, will do much to relieve this dis- 
trust of the ordinary channels of investment. It will bring 
idle money back into useful and safe circulation. Our banks 
are sound and they are the safe and obvious means of getting 
capital back into useful work. Advertising will do this, and 
the banks can help the general situation by promoting thelr 
own ability to serve their communities. 

And, incidentally, this same advice applies to all busi- 
ness. Well directed advertising at this time will add tre- 
mendous impetus to the revival that is now in its early stages. 
Advertising will sell new cars and used cars and will bring 
business into the service department, to turn the discussion 
into our own field. There are too many evidences of slight 
improvement in trade not to indicate a definite trend. All 


we need is a push to get the reluctant wheels to moving again. 
Advertising sound in conception and well directed will fur- 
ish this push in every line of business. 
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Chicago A.T.A. Recommends|PITTSBURGH DEALERS 
Standard Window Displays 


CHICAGO, Nov. 5.—In the interest 

of economy and as a means of 
identifying authorized distributor 
and dealer establishments, the €1,i- 
cago Automobile Trade Association 
has just gone on record as indorsing 
uniform methods of window display 
among its members for special occa- 
sions. 

The idea, states A. C. Faeh, gen- 
eral manager of the association, re- 
ceived a try-out last April when the 
organization sponsored a_ spring 
showing of new car models and col- 
orings. Dealer and_ distributor 
showrooms 
windows and interiors in as nearly 
standardized manner as _ possible. 
Uniform stickers were also used on 
automobiles participating in almost 
a score Of community parades in 
connection with the event. 

With the approach of Christmas 


were decorated as to} 





tion to its members, and Mr. Faeh 
declares that the present intention 
is to continue this policy next year 
on a number of occasions. The serv- 
ice being offered is for the exclusive 
use of authorized dealers and dis- 
tributors, the arrangement with the 
concern furnishing the showroom 
posters having been made on that 
basis. 

The Christmas poster is finished 
in four colors. Santa Claus is shown 
inside of Yuletide wreaths in each 
of the upper corners, 
which there is a strip depicting au- 
tomobiles parading down the street 
past a Christmas tree in the center. 
Hanging from this lay-out on either 
side is a herald proclaiming the 
words, “Hear ye, hear ye, buy a new 
car for Christmas.” The entire 
poster measures 11 feet across the 
top. The horizontal strip is 114 feet 


the association is again recommend- | deep, while the hangers at the side 
ing the standardized plan of decora-| occupy 4'2 feet more of depth. 


(THE Allentown Automobile Deal- 

ers’ Association has worked out 
a species of co-operation among 
members which is proving to be ex- 
tremely valuable. Members contrib- 
ute information regarding their 
businesses in new and used vehicles, 
repossessions and other phases of 
their work. These are compiled and 
sent to members, who are in this 
way able to keep track of what 
stocks of cars and models are in the 
territory, what prices are being paid 
for given models offered as trade- 
ins. 


By EWARD C. VENETIONER 


Our reports cover every need of 
the selling data of the retail auto- 
mobile merchants. Their anticipat- 
ed sales of new cars are covered by 
showing what is in the territory. 
The prices are delivered. It assists 
the local finance companies and 
banks in advancing funds for floor 
planning. Incidentally, every bank 
in Allentown receives a copy of this 
report. And I might say that the 
Allentown dealers are in a better 
position than those of neighboring 
cities. We started this about a year 
ago. And, to show any advantage in 
position as to prices and stocks, I 
take a complete physical inventory 
of cars on hand (used) and the ac- 
tual cost to the dealer. Trade-in 
plus reconditioning. We learned 
shortly after starting this, what the 
cost of holding a car amounted to. 
I might add the new cars on hand 


| 
| 








|Allentown Has Good System 
Of Member Co-operation 


amount to a forty-five day supply, 
and the used car inventory to sixty 


days. 
Every dealer in Allentown sub- 
scribes. In order to get a _ better 


spread I have induced certain Beth- 
lehem and Easton dealers to con- 
tribute the data required. Only in 
used cars, because the other data 
cannot be of much use unless the 
dealers in the particular community 
are 100 per cent. 

The repossession lists are mailed 
to the retai] credit associations. 

The November report will show 
the used car inventory and prices 
paid in comparison to the actual 
selling price. 

The reason for starting this is 
obvious. And, in order to put teeth 
into the report, I appeared before 
the local clearing house association 
and showed them why the informa- 
tion would be helpful to them as a 
guide to their loans and in assisting 
the dealer with financial advice 
when his used car inventory seems 
too high. It also prevents unguided 
buying. This is in evidence in the 
last report of new cars on hand. 
The bankers have a committee ap- 
pointed to assist where any trouble 
between factory and dealer can be 
threshed out. Fortunately, we have 
had no occasion to use it. But, we 
did use it at first when a dealer 
was canceled for no reason. The 
factory was unable to secure rep- 
resentation, and the dealer is back 
in business and going well. 


N. Y. A. C. Wins Fight 
On Long Beach Parking 


While a decision is still pending 
as to the constitutionality of the 
Long Beach, L. I., municipal parking 
ordinance, the collection of fees for 
the use of the city streets for park- 
ing purposes can no longer be en- 
forced, as the ordinance has been 
repealed at a special meeting of the 
mayor, supervisor and three council- 
men. 

For a period of over eight years, 
according to Long Beach authori- 
ties, the city has been collecting a 
fee of 25 cents on week days and 50 
cents on Saturdays, Sundays and 
holidays for the privilege of using 
the streets for parking purposes. 
This, it was claimed, was a voluntary 
contribution on the part of the 
motorist. 

“It was not until July 14,” said 
Owen B. Augspurger, president of 
the New York Automobile Club, 
“when the parking fees were incor- 
porated into a municipal parking 
ordinance, and the collection of 
these charges was made andatory 
under a penalty of a $5 fine for the 
first offense or $10 for the second 
offense that we were able to take 
definite legal action against the 
prectice. 





“In the opinion of several author- 
ties on constitutional law, the 
ordinance was illegal and should 
never have been adopted. The test 
case conducted by the club aroused 
not only the interest of the motor- 
ists throughout New York state but 
the entire country. 

“The reason for this,” he con- 
tinued, “was apparent because, 
should the city of Long Beach have 
been successful in upholding the 
constitutionality of the ordinance, 
it would have set a precedent which 
would have added thousands of dol- 
lars in unjust’ taxation 
motorists would have been called 
upon to bear, should the same pro- 
cedure have been put in practice by 
other cities. The savings, effective 
from now on, will be considerable. 

“I am glad to see that the city 
officials have recognized the in- 
justice of the parking charges, be- 
cause it will undoubtedly deter other 
municipalities from enacting simi- 
lar ordinances, and, in the long run, 
Long Beach will benefit because of 
its fairness to its motorist visitors.” 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


connecting | 


which 


ELECT DIRECTORS 


T a recent directors’ meeting of 
the Pittsburgh Automobile 
Dealers’ Association the following 
directors were elected to the board: 
W. A. Royston, Jr., president of 
Royston Cadillac La Salle Com- 
pany; B. F. Stout, De Soto and 
Plymouth distributor; H. Ww. Smith, 
secretary-treasurer of Pittsburgh 
Auto Equipment Company (whole- 
sale accessory dealers); George A, 


Hoeveler, president of Hoeveler 
Motors, Inc. (Ford dealer). 


Detroit Boosters Elect 
Smith President of 1932 


At the recent meeting of the 
Automotive Boosters Club, No. 19, 
of Detroit, the following officers 
| were elected to hold office during 
1932: H. B. Smith, president; C. Ss, 
Ward, vice-president; A. R. Sanat, 
treasurer; J. C. Ely, secretary. 


B-R SERVICE STATION 
PLANS NEW BUILDING 


Jersey City, N. J., Nov. 5.—Plans 
are completed for the erection of an 
accessory, repair and gasoline filling 
station on the State Express High- 
way, facing Tonnele Circle, Jersey 
City. Adam Black & Sons, Inc., has 
rented a plot having a frontage of 
100 feet with a depth of 60 feet to 
B-R Service Station, Inc., which will 
make the improvements. 





BUS LINE SOLD 


Portland, Ore., Nov. 5.—The sale 
|}of the Eugene city bus lines, the 
Eugene-Springfield line, the Salem 
city lines and the Portland-Cook 
line by the Pacific Greyhound 
Lines, Inc., to R.W.Lemen and M,; 
A. Reed, incorporated as the Oregon 
Stages, has been announced. 


COMING EVENTS 





NOVEMBER 


5-14—London, England. International Come 
mercial Motor Transport Exhibition, 


Olympia Hall. 

10-12—Chicago, Il. American Petroleum 
Institute. annual meeting, Hotel 
Stevens 

28-Dec. '—Brussets Beigium. Automobile 
Salon. 

29-Dec. 5—New York, N. ¥. Automobile 


Salon, Hotel Commodore. 
30-Dec.4—New York City. American 8o< 


clety of Mechanica] Engineers, an- 
nual meeting 

ss DECEMBER 

7-12—Atlantic City, N. J. Motor and 


| Equipment Association and National 


Standard Parts Association, Join$é 
Trade Show. 

9-11—Atlantic City, N. J. American Ine 
stitute of Chemica! Engineers, meete 
ng 


} JANUARY 

9-16—New York City, National Automobile 
Chamber of Commerce, Nationa) 
Automobile Show. 

| 9-17—Los Angeles. Annual Automobile 


Show of the Los Angeles Motor Car 
Dealers Association 
10-18—Chicago. National Wheel and Rim 
Association, annual convention, 
Edgewater Beach Hotel. 
11-14—Detroit, Mich. American Roa@ 
Builders Association, twenty-ninth 
convention and show 
1i—New York city. Society of Auto« 
motive Engineers, dinner, 
Pennsylvania Hotel. 
16-23—Newark, N. J. Newark Automobile 
Dealers’ Association’s annua) show. 
16-23—Buffalo, NY. Annual] automobile 
show of Buffalo Automotive Trade 


annual 





Association, Inc., 174th Regiment 

| Armory 

| 17-23—Cincinnati. Automobile show of 
Cincinnati Automobile Dealers’ As- 
sociation 

17-23—Milwaukee. Annual Automobile 
Show, Milwaukee Automotive 
Trades, Inc. 

22-30—New York. National Motor Boat 


Show. Grand Central] Palace 
23-30-——-Baltimore. Annual Automobile Show, 
23-30—Minneapolis, Annual! Automobile 

Show of Minneapolis Automobile 

Trade Association 
23-30—Pittsburgh. Annua!] automobile show 

of Pittsburgh Automobile Dealers’ 

Association, Motor Square Garden, 
25-29—Detroit, Mich. Society of Automo- 

tive Engineers, annua) meeting, Bork 

Cadillac Hote) 
30-Feb. 6—Cleveland. Annuaj Automobile 

Show of the Cleveland Automobile 

Manufacturers and Dealers Associa- 

tion, Public Auditorium. 
30-Feb. 6—Chicsgo, Ul National Autome- 

bile Chamber of Commerce. Nationa} 

Automobile Show. 
| 30-Feb. 6—Chicago, i. 
| Hotel Diake. 
FEBRUARY 
Anuual Automobile Show, 

St. Pau! Automobile Dealers. Ine, 
13-20—Kansas City, Mo. Annua) Auto- 

mobile Show. Kansas City Motor 

Car Dealers’ Association, American 

Royal Building. 
13-20—Los Angeles, Cal. Automobile Salon, 

Hote) Biltmore. 
22-March 5—San Francisco, Cal, Autome-, . 

bile Saion, Palace Hotel, 


Automobile Solon, 


6-13—St. Paul. 
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When Money Is Scarce 












1932 will be a year of smaller advertising appropriations. Big 
men will do the buying for 1932 and big men are not necessarily 
influenced by a lot of talk. Brevity should be the watchword 
and you don’t have to say it in pages or spreads or colors. It is 


WHAT you say not HOW BIG you say it that counts. 


ee, 


| OE 


Automotive Daily News goes to important factory executives 


and influential dealers and distributors throughout the country. 


Many leading jobbers also read this paper regularly. Besides 
our basic circulation there are extra distributions totaling 


900,000 copies through the year. 


Tell your sales story with the frequency that it ought to be told, 
let the size fall where it may—our readers will see it—they’re 


bound to see it because visibility is one of the basic advantages 


of Automotive Daily News. 


No matter what mediums you use for 1932 be sure they have 
high reader interest and be sure that your advertising copy is 


visible—else you will not be getting the most for your advertis- 


ing dollar. 





You can SEE your dollar’s worth in A. D. N. 


een 


Automotive Baily News 


H. A. TARANTOUS, Bus. Mgr., 350 HUDSON ST., NEW YORK CITY 


WESTERN OFFICE, Willard R. Cotton, Mgr., DETROIT OFFICE, George M. Slocum, Mer., 
333 N. Michigan Ave., Chicago, Ill. Fisher Building, Detroit, Mich. 
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~ Barber Colman Type A 


Hobbing Machine 





— 


| the stabilizer leaves the factory and 


Tae Barber-Colman Company of 


Rockford, Ill., is now putting out a} 


new Type A hobbing machine. which 
is a development of its No. 12 ma- 
chine, already known to industry. 
The bed and upright of this new 
machine are of heavy ribbed box 
section, with ample bearing surfaces 
for the work spindle slide and hob 
spinile slide. Gear storage boxes 
are cast integral. A large reservoir 
in the base holds the coolant, which 
is pumped into the cutting area and 
washes the chips down through 
channels between the bedways. The 
chips are caught in a perforated 
pan, which may be removed by liit- 
ing off the cover of the front base. 


A channel around the base catches} 


Such oil and grease as may run 
down the sides of the machine. 


Tnis machine has a _ horizontal 


an improved design of means for 
adjusting for wear between the 
worm and the worm gear, in order 
to maintain maximum accuracy of 
indexing. The gear guard case is 
mounted on a horizontal slide in 
}such a manner that it may be 
moved by adjusting screws. This 
case is free of the worm gear, but 
carries the worm and bearings as 
mentioned above. Thus, by moving 
the adjusting screws, the worm may 
be moved closer to the worm gear 
to take up any wear that develops. 
In addition, the plate which carries | 
the bottom end of the spline shaft 
| driving the worm may also be ad- 
justed horizontally by means of 
clamp screws in slots, thus insuring 
that alignment of the worm in its 
bearings and with the worm gear 
will not be disturbed. This adjust- 
} ment at the lower end of the worm 





| 


work spindle of forged crucible 
Steel, accurately ground. The spin- 
die runs in double opposed taper 
bronze bearings so arranged that the 
front anc rear bearings can be 
readily and independently adjusted 
as required. 

The work spindle slide, which is 
carried on taper gibbed ways on the 


front of the upright, is a rigid box ; 
assem enatinn te adjusted to to the swivel by taper gibs. Another 


6 2)" y a ree is sli > 
posi.ion by an elevating screw with | 20% ip ag this = - 
a micrometer dial reading to .001 of | makes the connection be- 


| drive shaft is found inside the large | 
gear guard covering the index 
change gears which are mounted at 
the left-hand end of the bed. 

The hob spindle, which is of alloy 
steel, hardened and ground, and is 
adjustable for wear, runs on Tim- 
| ken tapered roller bearings in an 
independent slide which is clamped 


1S 


* aid : -liiae| ween the pinion and the driving | 
an inch The_ work spindle slide gear adjustable. 
carries the index worm and worm! ? T ce ‘ hi 
ge2r mechanism in a cast iron case! he hob swivel slide upon which 
having an oil reservoir to insure|tme Nob slide swivel turns is made 


cortinuous libricaticn of the ge..r 

Work arbors are supported at th 
Ouccr end of an overarm bracket or 
tailstock, sliding on dovetail ways 
which is provided with a clamp} 
handle and rapid unloading device, | 
80 that the bracket can be quickly} 
relcased and moved out of the way | 
when the work arbor load is being | 
changed. 

The overarm which carries the 
overarm bracket is fitted and bolted 
securely to the top of the work spin- 
die slide. This overarm is a box} 
section casting and extremely rigid} 
in order to support the overarm| 
bracket firmly. The outer end of| 
the cverarm is clamped in a slot 
in the overarm brace, which is fitted | 
ard securely bolted to the bed of the 
machine. | 

The rapid handling device men-! 
tioncd above mounted on the! 
everarm brace and consists of a | 
double lever and crank mechanism | 
with an adjustable linkage connec- | 
tion to the overarm bracket. By 
turning the handle on the front of | 
this device the overarm bracket is| 
pulled away from or pushed toward | 
the work spindle nose. The lever | 
on this linkage goes over center 
when the overarm bracket is pushed 
toward the work spindle nose and | 
there is a yielding connection where | 
the linkage meets the bracket. By | 
this means the center may be| 


e} 
| 


di 


is 


quickly pushed into the end of an 
arbor and held there with a prede- 
termined pressure wihle the bracket 
is being clamped. This device makes 
loading and unloading of the arbor 
much easier and more rapid. 

The type A hobbing machine has 





| grees 


with extra long ways and is taper | 
gibbed for wear adjustment. Felt} 
wipers are built into the slide to 


may be disconnected when desired 
by pulling cut a small knob on the 
front of the bed casting. This off- 
and-on control is especially useful 
when it is desired to traverse the hob 
swivel slide by hand, as when setting 
up new jcbs 

The stabilizer is really a braking 
|device for creating a drag on the 
| hob swivel slide, eliminating back- 
|lash in the feed screw and prevent- 
| ing the slide from jumping when 
the hob chaiters in the work. The 
| stabilizer has proved to be a simple 
and very effective means of obtain- 
ing more satisfactory work with 
better production and at the same 
time of making possible a longer 
working life for the hob. 

The stabilizer consists of two fric- | 
tion discs and three metal plates | 
held against each other by a heavy | 
helical Spring. One of the plate 
members is connected by a chain 
to the hob swivel slide. As the slide | 
moves forward toward the work, 
the plate which is placed between | 
the friction discs is held from ro- 
tating by a pawl and ratchet and 
the chain has to be pulled out by 
the hob swivel slide against this 
continuous resistance. The force of | 
resistance is properly adjusted when 
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Syntex, a New Automobile 
Finish With Interesting 
Possibilties 


By S. C. ROBBINS 


Director of Automobile Sales Jones- 
Dabney Company 


SHE demand for an automobile finish that will give all 
the natural, brilliant luster and depth of old-fashioned 
finishing varnish and at the same time lend itself to rapid, 
modern production schedules has been one of the outstanding 
needs of the industry for many years. This problem has 
been receiving the concentrated attention of the research 
division of the Jones-Dabney Company for a number of years. 
The result of our extensive research work has been the dis- 
covery and development of our Syntex system of finishing 
automobiles. = 
The Syntex system has been | the of the present 
worked out and perfected so it can| nitrocellulose lacquer for finishing 
be applied right over the present/automobiles. It is composed of 
types of primers and surfacers being practically the same ingredients as 

used in finishing automobiles. After | : ae : 
the automobile body or fenders have present lacquer, with the exception 
of cotton. In developing and pro- 


received their priming and surfacing | 
operations they are then ready for|ducing Syntex we have substituted 


place type of 





does not need any further attention 
over a long period of time, as the 
helical spring automatically takes 
up any slight wear on the friction 
surfaces. 

The feed box on the right hand 
end of the bed contains the gearing 
which controls the rate of revolu- 
tion of the feed screw, and conse- 
quently the speed at which the hob 
swivel slide is traversed. Power 1s 
brought through a shaft on the back 
of the machine and transferred by a 
pair of bevel gears to the feed 
change gears which are located on 
the front of the feed box, and are 
protected by a hinged ,cast iron 
guard. This train of change gears 
drives a worm which engages a 
worm gear mounted on the feed 
screw. The worm is so arranged 
that it may be thrown in or out of 
mesh with the worm gear, by means 
of a lever on the front of the ma- 
chine. 

The rest of the mechanism in the 
feed box consists of the constant 
running drive for the rapid traverse. 
This is brought by means of a con-| 
stant running shaft, driven direct 
from the motor, along the back of 
the machine to the back of the feed 
box, where it is transferred by heli- 
cal gears to a selective bevel gear 





| transmission with a jaw clutch mov-| 


ing on an extension of the feed} 
screw. The clutch is controlled by} 
a lever on the front of the feed box, | 
so that rapid traverse in either di- 
rection may be obtained. Locking | 
means are provided, so that the 
working feed is inoperative when | 
the rapid traverse is being used, and 





protect the bedways, and in addi-| 
tion heavy, stationary sheet steel| 
way guards, for which cored holes| 
are provided in the hob swivel slide 
casting, act as a roof over the bed-| 
ways to keep them free of chips} 
and to protect them from anything 
which might be dropped on them. 
The hob slide swivel accommodates | 
range of helical settings 50 de-| 
either side of zero, and a 
vernier reading to ten minutes in- 
Sures accuracy of setting. 

The machine is equipped with an 
automatic “stabilizer” built into the 
bed and arranged to give a steady 
frictional drag or resistance to the 
hob swivel slide, so that the hob 
will move steadily forward without 
Jump or chatter. The — stabilizer 


© 
d 


€ 
} 
| 
| 





vice versa. 

The indexing of the work spindle 
is accomplished by a worm and 
worm gear drive. The gears for} 
changing speed of the machine are 
mounted on the front of the bed 
and protected by a hinged cast iron 
guard. 

A combination of automatic stops 
is provided so that the machine 
may be set for almost any desired 
series of Operations. The machine 
is of the constant speed drive type 
and is driven by a five-horse power, 
1,750 r. p. m. motor adjustably | 
mounted on the base of the ma-| 
chine under the upright. A silent | 
chain drive to the main shaft is| 
protected by a swinging cast iron | 
guard with concealed hinges. 


the application of three to five single | iow viscosity cotton with a new dis- 
coats of Syntex, the number of coats 


depending, of course, upon the qual- 
ity of work desired. Syntex is then al- 
lowed to air dry at room temperature 
for approximately one One and a 
half hours, or force dried for forty- 
five minutes to an hour at a tem- 
perature of approximately 125 de- 
grees Fahrenheit, after which it is 
sanded with No. 320 or No. 400 wet 
or dry sandpaper, using as a lubri- 
cant water with a small percentage 
of soap added. The purpose of the 
sanding operation ts to rezove 


covery of synthetic resin of our own 
manufacture. 

Syntex lacquer enamel is applied 
and handled in production exactly 
as nitrocellulose lacquer until it 
reaches the final polishing opera- 
tion. Instead of polishing Syntex 
by hand or machine, with the use of 
polishing compounds, the final fin- 
ished luster is obtained by baking it 
at about 200 degrees Fahrenheit for 
approximately forty-five minutes. 
The baking of Syntex polymerizes 
the synthetic resin, which results in 


spray dust and spray laps, which|@ very high luster. This polymeric 


are unavoidable in spraying paints|4Cction also results in flowing out 
around corners, moldings and sharp| the sandpaper scratches and orange 


contours. Also the sanding remove 
the dust, nibs and dirt which always 
settle upon painted surfaces before 
the paint has an epportunity to set 
or dry. 

After this sanding operation, the 


s| Peel, leaving a smooth, glass-like 


|surface, with a much higher luster 
than can be obtained by the old 
methods of polishing lacquer. 

We, as well as several of the large 
lautomobile manufacturers, have 


for several 


|ly to allow the sandpaper scratches 


|been testing Syntex 
months for durability and luster- 
retaining qualities. These tests, 
both in our laboratory and our Flor- 


body or fenders are then baked for | 
Some forty minutes at a temperature 
of 200 to 225 degrees, F. This last | 


baking operation takes the place); - . av “OV er 
ahaa Ten te jida test fence, have proven very 
of polishing. Due to the exact |satisfactory. Syntex does not chalk 


combination of ingredients from) or take on a dull, ashy scum after a 
which Syntex is produced, it softens} month in service. 

during the baking process sufficient- Several automobile plants in De- 
| troft are now making extensive tests 
|of Syntex. One of the largest plants 
j}has been running it in production 
“!for the past five or six weeks. 
4! Several other plants have made ex- 


and other imperfections in the sur- 
face to level out and flow together, 
leaving a hermetically sealed, glass 
like film over the entire job, with 


deep, brilliant luster. After 
final bake, Syntexed finished arti- 


this | 


cles neec no further attention and} 


are ready for the market. 


The final finished coat of Syntex | 


jis @ hard, tough, extremely elastic 
| film that 


retains its lustrous bril- 
liance indefinitely. Due to 
final film of Syntex, traffic film 
and other destroying atmospheric 
elements are slow in attacking 
However, the owner of an automo- 
bile finished by the Syntex process, 
can clean the finish of his car with 
any good quality of polish or wax. 
It responds readily to this type of 
attention. 

Syntex can be had in all the popu- 
lar colors, and lends itself especi- 
ally to some of the more Gelicate 
pastel shades. It can also be used 
in various color 
automobiles. 


the | 
| closely knitted, hermetically sealed 


combinations on | 





1c | ticular 
it. | 


perimental production runs. 

Syntex has three outstanding ad- 
vantages: 

First, its greater durability and 
luster retaining qualities. Second, 
the elimination of the most expen- 
sive operation in finishing cost—the 
polishing. Third, a higher, more 
brilliant luster. 

Another point that will be of par- 
interest to the automobile 
industry at this time is the fact 
that Syntex can be produced with- 


lout the use of low viscosity cotton. 


A patent has been issued covering 
the use of low viscosity cotton in 
the manufacture of paints and 
lacquers, and the validity of this 
patent is now in litigation. Every 
automobile manufacturer is closely 
watching the progress of this litiga- 
tion. Syntex would not infringe the 
patents in question, regardless of 
their validity, and therefore would 


Our Syntex lacquer enamel takes not be subject to price control. 


Cumulative New Passenger Car Registration Statistics, Oct.,’31 













2 
States 3 z 
= - 
3 Z 
o o 
Illinois | 17 4 167 77 + 1402{ #9147 10 96 
IIL, 30 | 47 18} 442! 100; 1521] ~=—-189 “25 125 






States 


Marmon 


Oakland 





Oldsmobile 





Peerless 





Packard 








1305 


Studebaker 





Plymouth 





~ 2677,” 


Hupmobile 





Franklin 











Illinois | 17 8 155 32; 141] 107 1 11; 581] —191; 30, S179 9 | 126 14, 9|_—S «5,82 
,’30 | 45 50,272 69, 143] «176 0=— 5 18 2T S226) ~S 29286 | 6, 37| 114 36 24) ~—*7,648 


~*Not in production at that time. 
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Equipment--- Development 





What the Standards Bureau 


Is Doing for Business 


The following 
sented last week at the national 


paper was pre- 


transportation meeting of the So- 


ciety of Automotive Engineers at the 
Shoreham Hotel, Washington, D. C. | 
It is appearing serially in Automo- 
tive Daily News. 

By G. K. BURGESS, 
Director National Bureau of Stand- 
ards, Washington, D. C, 

As a result of the experience of 
the Bureau of Standards with the 
simplified practice programs, and as 
a natural outgrowth of our co-|} 
operation with industry in the} 
elimination of excess varieties, a 
Separate service has been organized 
to assist industries in the voluntary 
establishment of commercial stand- 
ards aS a basis for marketing the 
more commonplace of manufactured 
products. Commercial standards 
signify standards which have been 
prepared or selected by the indus- 
try’s own leaders; standards which | 
do not stifle initiative and improve- 
ment; standards which are accept- 
able alike to buyer and _ seller; 
standards which form the logical 
basis for certification to the con- 
sumer, and which, like a ratchet, 
tend to catch and to hold from fu- 
ture retrogression commercial prog- 
ress toward ideals of commodity 
qualityy performance or perfection. 
As an illustration, fuel oil may 
serve aS well as any other of the 
thirty-six commodities covered so 
far. Fuel oils have been rated and 
sold according to specific gravity, | 
which meant little to the consumer, 
and which had practically no sig- 
nificance as regards Suitability for 
a given burner, and there seemed! 
to be no practical way for the aver- 
age citizen to obtain the exact grade | 
of fuel oil for which his burner was 
designed. The burner manufac! 
turers were annoyed with complaints | 
which frequently indicated, on in-| 
vestigation, that there was a cer- 
tain incompatibility of temperament | 
between the oil and the burner, and 
that each should seek a new mate.| 
Where and how were unanswered 
questions, since there were no well- 

defined grades of fuel oils. 

Finally the American Oi] Burner | 
Association developed a_ tentative 
Specification for six grades of 
fuel oil, with the co-operation of | 
the American Society for Testing 
Materials and the American Petro- 
Jeum Institute, and requested the 
assistance of the Bureau of Stand- 
ards in obtaining national recogni- 
tion for these grades. Through wide 
publicity and a general conferencec 
of those concerned, the specifica- 
tion was made consistent with regu- | 
lar refining processes, and, after 
adjustment to satisfy the composite 
thought, it was accepted and pub-| 
lished by the bureau as a commer- 
cial standard for fuel oil. | 
















Brockway- 
Indiana 


|specifications and 25 


It will be noted that through the | 
activities of not only the Bureau of | 
Standards, but also the American 
Society for Testing Materials and 
associations representing the pro- | 
ducers of oil and the manufacturers | 


of oil burning equipments, the in- | 


terests of both the producers and 
the users of fuel oi] have been given 
thorough consideration. 

Not infrequently the Bureau of 
Standards is requested to give to 
individuals, or to the public in gen- 
eral, information which it is sUup- | 
posed to possess concerning the rel- | 
ative merits of numerous commodi- 
ties sold to contract buyers and the} 
over-the-counter trade. The _ in- 
quirers overlook the fact that the 
adoption by the bureau of the pol- 
icy of making public from time to} 
time the results of its limited com- | 
parisons of certain features of cer- 
tain commodities would certainly 
prove disastrous. 

Comparisons made on a certain 
day of the characteristics of com-| 
modities sold by certain companies | 
might show that of three commodi- 
ties, A, B and C, A was the best and 
C the least desirable, whereas, a} 
week later, C might be rated best 
and A the poorest, because of 
changes made in either the basis| 
of comparison or the qualities of | 
the commodities produced, It is} 
seen, therefore, that well-intended | 
information as to the comparative | 
merits of competing commodities | 
might readily prove to be misin- 
formation. In any event, informa- | 
tion of the kind here indicated 
would have to be revised from day | 
to day (an impossible task), and its | 
proper interpretation by the public 
would present gréat difficulties. 


An analysis of the many problems | 


involved in passing along to the 
public information of value to the 
public in a form Suitable for use by 
the public, has indicated that the 
bureau can render its most effective 
service by expressing in specifica- 
tions the characteristics and quali- 
ties which its researches have 
demonstrated that satisfactory com- 
modities should possess, promoting 
the use of these specifications by all 
interested manufacturers of such 
commodities, and facilitating the 
use of these specifications by the 
contract buyers of the country 


In carrying out the plan referred | 
to, the bureau has communicated | 


with all known manufacturers of 
commodities covered by 335 Federal 
commercial 
standards formulated by the _ in- 
terested industries under the aus- 
pices of the Bureau of Standards. 
More than 15,000 requests have been 
received from manufacturers ex- 
pressing their desire to be listed as 
willing to supply material certified 
by them to comply with the re- 
quirements of the indicated speci- 
fications and _ standards. About 
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"BY Pack on cuevroter 6| Morse Chain Has New 


ing Company of New York city an- 
nounces publication of “The Chev- 
rolet Six Car and Truck,” by -Victor 
Page. This book follows, in general, | 


The Norman W. Henley iualeins Pump-Generator Drive 


the arrangement and presentation | yi a a 
of Page’s other books on motor cars — : He al oF: ‘ey tae 
in general and on the Ford Model | e fn prs. s CHROMIE / cm . 


A and Model AA truck. | 
| 30,000 copies of the lists of the} 
| “willing-to-certify” sources of sup- | 
| ply of these commodities have been | 
| distributed throughout America. | 
| The great majority of the lists have | 
gone to public purchasing agencies 
(Federal, state, municipal and in- 


Stitutional) that are spending 
money collected from the public in 
the form of taxes. 

Official indorsement of the cer- 
tification plan has been received not 
only from agencies representing | 
Federal, state, county and munici- 
pal governments, but also a great | 
number of other consumer groups 
and trade associations. In the case | 
of commercial standards, a major- | 
ity of the general conferences Of | 4 new product of special interest | 
representative producers, distribu- 
tors and consumers voted formally | to manufacturers of automotive and 
to request the National Bureau of | Marine motors, is now being sold by | 
Standards to apply the certification | the automotive division of the 
plan to the approved commercial! Morse Chain Company, Detroit, | 
standards. Mich. , 

For some years the Bureau of | ——~— 

Standards has been bringing to the | 
attention of “willing to certify man- 
ufacturers” the advantages to them | 
of identifying suitably such com- 
modities as are guaranteed by them 
to comply with nationally recognized 
specifications. The year just passed | 
has witnessed a rapidly increasing 
and very widespread indorsement of | 
the self-identifying, quality-guaran- | 
teeing labeling: plan, in accordance | 





New Pathfinder Driving Light 








MORSE Flexible Motor Accessory Drive 


This new product is a flexible 
coupling for driving such motor ac- 
cessory units as water pumps, gen- 
erators, etc., and is particularly de- 
signed to compensate for parallel 
and angular misalignment in the 
mounting of such units. 


oe 





with which a firm desiring to bring 
effectively to the attention of the 
“over-the-counter” buyer at the time | 
of making a purchase commodities | 
which it is willing to guarantee as | 
|}complying with certain specifica- | 
tions and standards, places on the 
commodities or their container la- 
bels definitely setting forth these | 
facts. 

The labeling plan has been for- 
mally indorsed, by not only the 
leading organized consumer groups, | 
but by a large number of progressive | Company 
trade associations, many of whom ting out its new Pathfinder driving 


jare underwriting the labels and|,,. ee . 
maintaining inspection services to | light. This is a headlight for | the car, cutting out the danger of 


insure that the guarantees on the | mounting in front of the center of | blind spots that sometimes are 
labels will be complied with. the radiator below the usual head- | found. 





lamps, on a bracket that permits it 


The Ferro Machine and Foundry 
of Cleveland, O., is put-|to turn with the movement of the 


| wheels This is designed to give 
light always directly in the path of 


Conclusion ' 


ave reede viii ceil ratchet is positive in action and 
me 5 Reme snesceted is heinginn ROUND ANNOUNCES | eliminates any possibility of the load 


to your attention an adequate num- | | 


| > “2 y € le 
jber of the more important and LITTLE WIZARD me es pong sheaves are 
| typical activities of the National o = hae eee 
| tYP : . aan |assured complete lubrication ‘to all 


Bureau of Standards with which 
you are particularly concerned, and | 
have shown you that the bureau 
is the servant not of one part, but 

of all parts of the country’s numer- |as the “Little Wizard.” The M@DU~ | qaoy pene 


ous industries, I shall consider my-|facturers state that in this hoist! 
BROCKWAY - INDIANA 


= well repaid for the time spent | friction is reduced to a minimum. 

with you. ; 

In closing, let me emphasize the Double roller bearings, internal | TRUCKS 

fact that, in its relations with pro-|ratchet and Alemite Zerk lubrica-|| FOR EVERY USERS NEED 

ducers and consumers, and in its/tion are features to which attention | No major problem confronting 

| dealings affecting the interests of |is called. All internal moving parts | industry today presses more 

| competing industries and firms, the|are hardened to insure logg wear | urgently for solution than dis- 

| bureau is now, and must always re-| under severe conditions. The hoist tribution or hauling costs. The 

| main, an impartial body. For it to} is light in weight and easy to handle selection of motor truck units 

| become otherwise would be suicidal. |It is now available in one-half and | is now receiving the kind of at- 

| tention its importance war- 
rants. 


one-ton sizes. | 

| Double ‘roller bearings in the top 
| BUCKEYE PORTABLE TOOL |sheave and single roller bearings in Transportation trends in all 
MOVES TO LARGER PLANT | the bottom sheave carry the load on industries have been a subject 
When lowering, one of intensive study on the part 


the up-pull. 
The Buckeye Portable Tool Com-| friction bearing and one roller of BROCKWAY-INDIANA en- 


P i | load-bearing surfaces by the Alemite 
David Round & Son of Cleveland, | zor, pressure system. The nipples 


|O., is announcing a new hoist, known |are protected against damage. 





| 





| pany of Dayton, O., has just moved | bearing come into play, preventing | gineers. The result is a line of 
both factory and offices from 135|load from running down of its own | motor trucks engineered to 


meet the specific requirements 
of each industry. 

Visit our nearest Branch or Distributor 
Brockway Motor Truck Corporation 
General Office: 

Cortland e+e New York 


Wayne Ave. to a plant at 29 West | accord, and bringing new ease to the | 
Apple St. in this city. The plant is | down-pull. 
50 per cent. larger than the former| The internal ratchet sustains the 
one. The new factory will largely|load at any point. It is placed in 
increase production facilities and/the center of the shaft, fully in- 
will give the personne] better work-| closed, completely lubricated and| 
ing conditions. cannot get out of order. This| 
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A 


dopts Profit-Sharing 


Plan in Service Shop 


(Continued from Page 3) 


he must consider are all new to the 
average dealer. That is because he 
has not had his eyes opened. But 
he must decide to adapt selling and 
service plans which are successful 
with other dealers or else decide to 
get out of the business. But before 
deciding to get out of the automo- 
bile business he should sit down with 
his owners’ file and a sharp pencil 
and count the number of owners 
who are actually his customers. He 
must ask himself frankly, ‘What has 
become of the owner on whom I 
worked so hard to sell a car; who 
is getting that service work; what 
have I done or failed to do to hold 
him in line and, above all, why 
should I let this service gold mine— 
this owner file—go to those who 
have no interest in knowing that the 
Owner might be in the market for 
& new car some time?’ If he will 
then consider that he must equip 
himself So as to give even the same 
kind of service as the other fellow, 
and maybe even 
he has just Started in business, be- 
cause from that point he must bear 
in mind that his future in business 
depends on a fixed income and that 
his future is actually in the service 
end rather than the sales end. He 
will 
Service he gives, the more Satisfied 
owners he has, the easier it will be 
to make sales of new cars. Such 
selling, plus up-to-the-minute mer- 
chandising of the used car, plus 
care in making the right trade al- 
lowance will be the velvet in his 
business. 

‘Then he must consider, also, that, 
having fitted himself up to get busi- 
ness, he must let the man who owns 
one of his cars know all about it. 


better, why then} 


shop, which, when added together, 
{il mean that the men in the shop 
will share with us in our increases. 
Give the shopmen a chance to earn 
more money and you have a fighting 
crew out after business which will 
mean an increase in sales next year. 
Service Manager Fisher now has 
what every service manager should 
have and that is the support of the 
men inthe shop. The entire organ- 
ization is with him and that means 
that no longer do they think of our 
shop and their job as just a day-to- 
day meal ticket—they are now fix- 
tures in our organization and not 
lonly have the opportunity to better 
themselves financially, but the big- 
ger opportunity of doing the job 
right and qualifying for a better job 
|} with us one of these days. We are 
looking for men who can do things. 
Our men know that, and so we feel, 
with the various things we are do- 
ing, we are at least a few steps 
ahead of some competitors. Wenow 
have a selling team which is mak- 
ing money for everybody. That’s 
what counts these days.” 


'STUTZ 1932 LINE 
OFFERS 3 SERIES; 
WIDER PRICE RANGE 


(Continued from Page 1) 





then soon see that the better} 


|noise, automatic thermostatically 
controlled shock absorbers and new- 
ly designed smaller wire wheels. 
| The LAA line, the infant of the 
| Stutz family, is the six-cylinder car, 
| with overhead camshaft on a 12714- 
inch wheelbase chassis. The base 
| price on this line is $1,620, the lowest 
| figure at which a Stutz product 
;ever has been offered. 

The automatic and thermostati- 
cally controlled shock absorbers used 


If he tries to do it by phone he will! on the Stutz lines for 1932 are the 
have an awful job. If he tries di-| product of Gabriel. One interesting 
rect mail he may have some meas-| individual item in the new Stutz 
ure of success, but that success will) list is the Super-Bearcat, guaran- 


come only when he has an owner 
file that is 100 per cent, pure, and 
that’s a hard thing to find 
year. The plan outlined to us by 
the Dealers Service Bureau, which 
contemplates the use of every man 
in the organization contacting with 


owners, strikes me as being logical, | 


and T know it is successful. It isn’t 
anything new, but it enforces a rigid 
adherence to a plan, and, because it 
embraces a systematic campaign, we 
are finding it the only plan we have 
ever tried which actually produces 
results, When the dealer adopts a 


real plan, however, he must stick to} 


It isn’t all a bed of roses, nor is 
the plan we are using something 
that works magic. The reports we 
are getting every other day tell us 


at 


exactly where we have been wrong, 
and, by knowing where we are 
wrong, we can correct our mistakes. 
The service complaints we are 


geting tell us the biggest story of 
Our business. The man who kicks 
about the work we do, or have done, 


is more important to us than a 
book full of prospects, because we 
are dealing with a man who had 


confidence in us at the time of buy- 
fing the car, but is on his way to- 
ward talking to somebody, and the 
quicker we get him talking about 
how good we are, particularly if we 
that before it 


can get him to do 
Starts costing us real money, the 
better off we are. 

‘Therefore, the dealer of today 


must wake up and look about him- 
self. We feel that we are awake 
because we now have a bunch of 
Joyal, happy men in the shop. They 
are doing better work, which means 
good advertising. The men are be- 


ing schooled in what to say and 
how to say it. We are not loading 
them up with high pressure talk, 


fut let them use only the simplest 
fundamentals of selling, and it needs 
Only the simplest kind of an intro- 
duction before both the mechanic 
and the owner are talking the same 
Janguage. 

“As to results—well, we are doing 
more business than we ever did be- 
fore. We are busy. We have as yet 
no actual figure, because in what- 
ever figures I might quote I would 
Still have to include the value of 
the good will we are establishing 
among our owrers and the value of 
the loyaii. we are building in the 


this | 


| teed to do 100 miles per hour, with 
| prices ranging from $2,695 to $7,095. 


The following prices are an- 
nounced covering the three new 
Stutz lines: 


LAA SERIES 
Six-Cylinder Motor — 

Wheelbase 
LAA Stutz—127'.-Inch Wheelbase 


127'.-Inch 


LAA-1 5-passenger sedan, $1,620; 
|LAA-2 5-passenger coupe, $1,620; 
| LAA-3 2-passenger coupe, $1,620; | 
|/LAA-9 club sedan, $1,620; LAA-| 
127!2-inch chassis, $1,520. 

SV-16 SERIES 


Single Valve—Eight-Cylinder Motor | 


16 Valves 


134'.-Inch and 145-Inch 


SV-16 Stutz Standard—134'.-Inch 
Wheelbase 
SV-22 5-passenger coupe, $2,695; 
SV-21 5-passenger sedan, $2,995; | 
SV-23 2-passenger coupe, $2,995; 


| SV-29 club sedan, $3,095. 
SV-16 Stutz Custom—134'.-Inch 
Wheelbase 
SV-24 2-Passenger speedster, $3,- 
|495; SV-26 4-passenger speedster, 
| tonneau cowl, $3,795; SV-27 eabrio- 
jlet cOupe, $3,345; SV-28 torpedo 
speedster $3,595; 
chassis, $2,595 
Stutz 


SV-16 Custom—145-Inch 
| Wheelbase 

SV-40 7-passenger sedan, $3,895; 
|SV-41 7-passenger limousine, $3,995; 
| SV-42 5-passenger convertible sedan, 
$4,395; SV-45 7-passenger speedster, 
| $3,895; SV-46 cabriolet coupe, $3,995; 
SV-47 5-passenger sedan, $3,895; 
| SV 145-inch chassis, $3,295. 
| SV-16 Stutz Salon—134'4-Inch 

Wheel Base 

*SV Waterhouse Continental coupe, 

,775. 
SV-16 Stutz Salon—145-Inch 
Wheel Base 

SV-60 LeBaron 5-passenger sedan, 
$4,595; SV-62 LeBaron 6-passenger 
brougham, $4,795; SV-63 LeBaron 
6-passenger brougham - limousine, 
$4,995; SV-64 LeBaron, 6-passenger 
sedan, $4,795; SV-65 LeBaron 6-pas- 
|senger sedan-limousine, $4,995; SV- 
66 LeBaron 7-passenger sedan-lim- 
ousine, $4,995; SV-68 LeBaron 7-pas- 
senger transformable town car, 
$5,495; SV-80 Fleetwood 7-passenger 
transformable town car, $7,495; *SV 


| $5 





Wheelbase | 





| 


Rollston convertible victoria, $6,400; 
*SV Rollston Hollywood 4-passenger 
sport sedan, $7,095; *SV Rollston 
Tuxedo cabriolet, $7,095; *SV Brunn 
Patrician coupe, $7,095; *SV Le- 
Baron Prince of Wales, $6,245. 

CHATEAU SERIES WEYMANN 
SV-16 Stutz—13414-Inch Wheel Base 

SV-32 4-passenger Weymann Long- 
champs, $4,345; SV-36 5-passenger 
Weymann Versailles, $4,395. 

SV-16 Stutz—145-Inch Wheel Base 

SV-53 5-passenger Weymann 
Chaumon, $4,745; SV-54 5-passenger 
Weyman Monte Carlo, $4,895; SV-54 
5 passenger Weymann Monte Carlo 
(aluminum), $5,895. 

DV-32 SERIES 
Dual Valve, Double Overhead Cam- 
shaft Motor, 32 Valves, 134%- 
Inch and 145-Inch Wheel Base 
DV-32 Stutz—13414-Inch Wheel Base 

DV-22 5-pssenger coupe, $3,695; 
DV-21 5-passenger sedan, $3,995; 
DV-23 2-passenger coupe, $3,995; 
DV-29 club sedan, $4,095. 

DV-24 2-passenger speedster, 
$4,495; DV-26 4-passenger speedster, 
tonneau cowl, $4,795; DV-27 cabrio- 
let coupe, $4,345; DV-28 Bearcat, 
$4,595; DV-13414-inch chassis, $3,595. 
DV-32 Stutz—145-inch Wheel Base 

DV-40 7-passenger sedan, $4,895; 
DV-41 7-passenger limousine, $4,995; 
DV-42 5-passenger convertible se- 
dan, $5,395; DV-45 17-passenger 
speedster, $4,895; DV-46 cabriolet 
coupe, $4,995; DV-47 5-passenger se- 
dan, $4,895; DV-145-inch chassis. 
$4,295. 

DV-32 Stutz Salon—134!4-inch 

Wheel Base 

*DV Waterhouse 

coupe, $6,775. 


Continental | 


$5,995; DV-64 LeBaron 6-passenger 
Sedan, $5,795; DV-65 LeBaron 6- 
passenger sedan-limousine, $5,995; 
DV-66 LeBaron 7-passenger sedan- 
limousine, $5,995; DV-68 LeBaron 7- 
passenger transformable town car, 
$6,495; DV-80 Fleetwood 7-passenger 
transformation town car, $8,495; *DV 
Rollston convertible victoria, $7,400; 
*DV Rollston Hollywood 4-passenger 
sport sedan, $8,095; *DV Rollston 
Tuxedo cabriolet, $8,095; *DV Brunn 
Patrician coupe, $8,095; *DV Le 
Baron Prince-of-Wales, $7,245, 

CHATEAU SERIES WEYMANN 
DV-32 Stutz—134'4-inch Wheel Base 

DV-32 4-passenger Weymann 
Longchamps, $5,345; DV-36 5-pas- 
senger Weymann Versailles, $5,395. 
DV-32 Stutz—145-inch Wheel Base 

DV-53 5-passenger Weymann 
Chaumont, $5,745; DV-54 5-passen- 
ger Weymann Monte Carlo, $5,895; 
DV-54 5-passenger Weymann Monte 
Carlo (aluminum), $6,895. 

*Super Bearcat—116-inch Wheel 

Base 

DV-32 motor, $5,895. 

All prices are for cars with stand- 
ard equipment and list f. 0. b. fac- 
tory unless otherwise stated. Stand- 
ard equipment includes wood wheels, 
rear mount. 

*Wire wheels, 
spares included. 


BELGIAN FORD SALES 
14% ABOVE LAST YEAR 


Paris, Nov. 5.—Belgian Ford sales 
for nine months of this year were 
14 per cent. above the corresponding 
period of 1930. 

French Ford production for the 


side mounts and 






















S. W. ROLPH NAMED 
GENERAL MANAGER 
OF WILLARD BATTERY 


Cleveland, O., Nov. 5.—Announce- 
ment has just been made of the 
election of S. W. Rolph to the 
position of vice-president and gen- 
eral manager of the Willard Stor- 
age Battery Company. Mr. Rolph 
has had a long and varied exper- 
jience in the battery industry, his 
association with Willard beginning 
as the owner of a Willard Service 
Station in Bellingham, Wash. 

He became a member of the 
Willard organization in 1916 in the 
capacity of district representative in 
southern California, and soon be- 
came assistant manager of the Pa- 
cific Coast District. 

Early in 1918 he was brought to 
Cleveland as 4 member of the 
renewal sales department at the 
Willard main office and has since 
filled various positions of respon- 
sibility in the Willard sales and 
executive departments, having been 
vice-president and assistant general 
manager since January, 1929. 
CRUDE RUBBER SHIPMENTS 
INCREASE IN OCTOBER 


New York, Nov. 5.—British Malaya 
and Ceylon both exported more 
| crude rubber during October. 
Malaya’s gross shipments amounted 
to 45,911 tons compared with 44,336 
tons in September and 42,832 tons 
in August, with increases attributed 
to reduced freight rates between 
Singapore and New York. Ceylon’s 


DV-32 Stutz Salon—145-inch Wheel | first ten months is understood to|exports last month were 5,102 tons, 


Base 


DV-60 LeBaron 5-passenger sedan,; same period in 1930 while prices | 


$5,595; V-62 LeBaron 6-passenger 


have been slightly in excess of the 


have remained unchanged. Larger 


against 4,195 tons in September. 


| CLASSIFIED ADVERTISEMENTS 


brougham, $5,795; DV-63 LeBaron | output schedules for 1932 are ex-} IN THE AUTOMOTIVE DAILY 


6-passenger 


QUICK WARM-UP 


brougham - limousine, 


pected. 


NEWS BRING RESULTS 











MEANS 


SLOW WEAR-OUT 


When an engine is first started in cold weather, the oil, 


thickened by cold, does not circulate rapidly enough to 


lubricate properly. Hence, there is a period when metal- 


to-metal friction causes rapid 


wear of fast-moving parts. 


The hazards of this “warm-up” period are greatly 


reduced when motors are equipped with the Harrison 


Viscon. Similarly, the danger of under-lubrication due 


to thinned-out oil during hot weather is minimized. 


The Harrison Viscon definitely holds the temperature of the 


cooling system. More power, less wear, and better lubrication 


HARRISON RADIATOR 


| oil within 15°-20° of the temperature of the water in the 
SV-134!4-inch | 


| the year ‘round are the natural results. 


LOCKPORT, NEW YORK 


Standardize on 


THE 


HARRIS ON 


VISGOIN 


OIL TEMPERATURE REGULATOR 


CORPORATION 





OIL INLET 








